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TeleCare Al is a fast-growing digital health startup specializing in remote patient monitoring and
Al-powered chronic disease management. With a breakthrough solution integrating wearable
tech, machine learning, and predictive analytics, TeleCare Al aimed to improve outcomes for
patients with hypertension, diabetes, and heart failure.

Backed by a small but ambitious clinical and tech team, the company had secured seed funding
and initiated pilot programs in several outpatient clinics. However, to scale operations and
attract healthcare decision-makers, TeleCare Al needed more than innovation—they needed
credibility, clarity, and compelling content.


https://medicallexis.com/medlexis-team/
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The Challenge

TeleCare Al faced a multi-layered communication challenge:

e Complexity of the Offering: Their Al-driven solution combined data science, clinical
research, and behavioral health, making it difficult to explain in a cohesive, digestible
way.

e Stakeholder Confusion: Potential partners, clinicians, and investors often
misunderstood or underestimated the platform’s capabilities due to vague or overly
technical messaging.

e Lack of Strategic Content Assets: Their existing materials—white papers, product
descriptions, and case summaries—were underdeveloped, lacked narrative cohesion,
and failed to resonate with healthcare audiences.

In a crowded MedTech landscape, TeleCare Al needed content that could translate its
innovation into traction—scientifically grounded yet commercially compelling messaging to
position them as a leader in digital health.

The Solution

MedLexis stepped in as a strategic content partner, crafting a full-suite, multi-format solution
tailored to TeleCare Al’'s goals and audiences:

Medical Content Strategy

We began by mapping core communication objectives and aligning them with stakeholder
personas (clinicians, researchers, investors). This created a strategic foundation for all future
content, anchored in precision, clarity, and trust.

Clinical Case Study Development

To build credibility, we developed a data-backed clinical case study featuring a 12-week
hypertension pilot. We collaborated with TeleCare Al’s clinical lead to extract key findings,
transforming them into a narrative that clearly articulated the intervention, outcomes, and
real-world impact.

Investor-Facing White Paper



We restructured their existing white paper into a persuasive, visually engaging document that:

e Clearly explained the science behind the platform
e Included curated references and citations
e Positioned the startup’s innovation in terms of market opportunity and clinical

significance

Website & Messaging Refresh
We rewrote core website copy with a focus on:

e Outcome-focused headlines
e Reader-centric structure

e Medical integrity without jargon overload

We also optimized content for SEO, improving discoverability and relevance.

The Results

The transformation was swift and measurable:

~/ 80% increase in qualified investor inquiries within 90 days, attributed to the revamped
white paper and website copy

il 2 new clinical pilot partnerships secured after stakeholders read the MedLexis-crafted
case study

@ 35% longer session durations on core web pages, reflecting improved engagement and
message clarity

¢ Consistent feedback from advisors, partners, and early adopters praising the
professionalism, clarity, and scientific rigor of their new materials

TeleCare Al moved from being “hard to understand” to being easy to trust—a brand with a
voice as strong as its product.




This case study exemplifies what happens when medical accuracy meets strategic
storytelling. Through expert-crafted content, MedLexis empowered TeleCare Al to be seen,
trusted, and chosen by clinicians, decision-makers, and investors alike.

If you're a digital health innovator, clinical research team, or healthcare brand seeking to turn
complex information into a clear advantage, MedLexis is your partner in transformation.

Let’s build your success story. Contact MedLexis today and discover how precision-driven
content can fuel your growth.



https://medicallexis.com/contact-medlexis/

MedLexis Portfolio Disclaimer

This sample is provided exclusively for educational and promotional purposes. It is not intended
to offer medical advice, diagnosis, or treatment, and should not be interpreted as such. Unless
explicitly stated, it does not reflect the views, content, or materials of any actual client.

All medical information contained herein is derived from publicly available, evidence-based
sources and is crafted solely to demonstrate the professional medical writing expertise of
MedLexis. For any real-world medical concerns, always seek the guidance of a qualified
healthcare professional.

MedLexis is committed to the highest standards of scientific accuracy, ethical integrity, and client
confidentiality in all content we create.

Let’s Elevate Your Medical Communication.

‘. Contact us at Contact@Medicallexis.com

€ Visit: www.MedicalLexis.com
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